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Roll the Dice and Dive into the New MONOPOLY Game in 
September 

Amp up the nostalgia with the most authentic and immersive family board game night 
experience yet! 

 
COUNTRY — June 10, 2024 — Today, Ubisoft announced MONOPOLY, a next-
generation digital take on the iconic tabletop classic, will be launching in September. 
 
In the new MONOPOLY, the classic franchise returns with improved graphics and 
gameplay that brings the tabletop experience to life. When players move around the 
board, they can admire the neighborhood and watch as it transforms before their 
eyes, from sunny mornings to stormy nights. Explore every nook and cranny of the city 
to uncover hidden tokens, but vigilant players beware! Keep an eye out for Mr. 
Monopoly, who may be hiding in plain sight! 
 
“As MONOPOLY nears its 90th anniversary, we are delighted to work with Ubisoft to 
deliver a brand-new take on the classic game – one which truly immerses players 
digitally and brings the board’s neighborhoods and locations to life like never before,” 
said Eugene Evans, SVP Digital Strategy and Licensing at Hasbro and Wizards of the 
Coast. “This collaboration with Ubisoft highlights our ongoing strategy to grow our 
digital games portfolio and expand the reach of our iconic brands to gamers all 
around the world.” 
 
Enjoy an authentic tabletop experience with family and friends. Play with up to six 
players in your living room or take matches online to compete against property moguls 
from around the world. MONOPOLY is designed to be the perfect game night activity 
– players can choose to share a single controller or have each use their own. 
 
Need to change things up? Customize the MONOPOLY experience by choosing your 
favorite dice and token aesthetic, or by crafting a homemade rule set. MONOPOLY 
has multiple features that allow players to curate their gameplay experience, from 
Fast Mode that forces players to switch strategies to Speed Die that allows for faster 
board progression and shorter matches. 
 

https://www.ubisoft.com/


MONOPOLY will be available in September2024 on Ubisoft+, Xbox One, Xbox Series 
X|S, PlayStation®4, PlayStation®5, Nintendo SwitchTM, as well as Windows PC through the 
Ubisoft Store, the Epic Games Store, and Steam. Players can also subscribe to Ubisoft+ 
on PC and Amazon Luna.* 
 
For more information about MONOPOLY, please visit [https://www.ubisoft.com/en-
ca/game/monopoly/monopoly] 
 
For the latest news on Ubisoft’s games, please visit news.ubisoft.com. 
 
*Ubisoft+ on Luna requires account linking and a Multi Access plan. Territorial restrictions apply. 
 
About Ubisoft 
Ubisoft is a creator of worlds, committed to enriching players’ lives with original and memorable entertainment 
experiences. Ubisoft’s global teams create and develop a deep and diverse portfolio of games, featuring brands such 
as Assassin’s Creed®, Brawlhalla®, For Honor®, Far Cry®, Tom Clancy’s Ghost Recon®, Just Dance®, Rabbids®, Tom 
Clancy’s Rainbow Six®, The Crew® and Tom Clancy’s The Division®. Through Ubisoft Connect, players can enjoy an 
ecosystem of services to enhance their gaming experience, get rewards and connect with friends across platforms. 
With Ubisoft+, the subscription service, they can access a growing catalog of more than 100 Ubisoft games and DLC. 
For the 2023-24 fiscal year, Ubisoft generated net bookings of €2.32 billion. To learn more, please visit: 
www.ubisoftgroup.com. 
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About Hasbro, Inc. 
Hasbro is a leading toy and game company whose mission is to entertain and connect generations of fans through 
the wonder of storytelling and exhilaration of play. Hasbro delivers play experiences for fans of all ages around the 
world, through toys, games, licensed consumer products, digital games and services, location-based entertainment, 
film, TV, and more. With a portfolio of over 1,800 iconic brands including MAGIC: THE GATHERING, DUNGEONS & 
DRAGONS, Hasbro Gaming, NERF, TRANSFORMERS, PLAY-DOH and PEPPA PIG, as well as premier partner brands, 
Hasbro brings fans together wherever they are, from tabletop to screen. 
 
Hasbro is guided by our Purpose to create joy and community for all people around the world, one game, one toy, one 
story at a time. For more than a decade, Hasbro has been consistently recognized for its corporate citizenship, 
including being named one of the 100 Best Corporate Citizens by 3BL Media, one of the World’s Most Ethical 
Companies by Ethisphere Institute and one of the 50 Most Community-Minded Companies in the U.S. by the Civic 50. 
For more information, visit https://corporate.hasbro.com or @Hasbro on LinkedIn.  
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